INTRODUCTION TO
CAR WRAPPING

The history & future
of car wrapping.
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Introduction
The answer to this question is obvious, yet the execution has
proven to be a conundrum for many businesses owners.
One of the most effective methods of branding a business
is wrapping a vehicle. This makes vehicle wrapping a viable
and profitable business to enter. The purpose of this eBook
is to disseminate knowledge of the industry by exploring
the origin of vinyl wrap and briefly tracking its progression
throughout the decades. It is aimed at both individuals and
establishments alike who have a keen interest in vehicle
wrapping, those who aspire to own a vehicle wrapping
business, as well as veterans of the industry. The contents of
this eBook will aid members of the industry as it covers aspects
such as the design process, pre-installation preparation,
installation, looking after your vinyl vehicle wrap and the
benefits of wrapping a car.
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The eBook consists of three main parts. The first eBook
explores the history of the car wrapping industry, present
trends in the trade and the future of the craft.
The second part provides an in-depth look at the practical
aspects of wrapping a car, ranging from the design process
to post-installation, vehicle care pointers. If you are seeking
additional information, there are a number of comprehensive
guidelines attached at the end of various sections which will
assist in gaining a deeper understanding of the subtopic
being explored.
The last part highlights the benefits of using a vehicle wrap
to advertise your business, providing figures and additional
sources to emphasize why you really shouldn’t hesitate in
joining the industry.

Why should you take our advice seriously? Sytech Supplies has been trading
for close to two decades and has become one of the leading wholesalers
of quality vinyl wraps nationwide. Our experience and expertise can help
you grow from strength to strength, no matter the size of your business. Our
specially imported vinyl is high-class media and our team has the necessary
skills to supply your business with any of its printing needs.
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The history of vinyl wrapping

In the beginning...
The invention of vinyl chloride, The introduction
of vinyl as means of advertising, Technological
advancement for inexpensive, high quality vinyl,
The future of car wraps.

Race cars were among the first to add
numbers and markings to their vehicles to
differentiate them during races. It was not
long before businesses started using car
wrapping as a marketing tool.

Milton Hershey’s branded vehicle

Milton Hershey, the founder of the famous
Hershey Chocolate Company, was the
first to use a car for advertising purposes
when he painted his Lancaster, PA Hershey
brand on his vehicle. The decision to brand
his vehicle made Milton Hershey a pioneer
in the field of advertising and marketing.
This resulted in the subsequent success
that followed the Hershey brand leading it
to become the global giant that it is today.
It wasn’t long before other companies
noticed the success Milton Hershey
achieved by branding his vehicle and soon
began to follow suit. More sophisticated
designs like Kolb’s Red Label Bread came
to the forefront, integrating different faces
and imagery.

Fig 1.1 (The Hershey Company)
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The invention of vinyl chloride

Initially the only option you could
utilize to brand a vehicle was paint.
Henri Victor Regnault
From the basic to the extreme, paint
reigned supreme in the graphics
world, and held its exclusive place
from 1900. However, it was soon
overtaken by a different material that
would change the world of graphics
forever: vinyl chloride.
According to PVC.org, vinyl chloride
was initially discovered in 1837 by the
French physicist and chemist, Henri
Victor Regnault. However, it didn’t
gain commercial popularity until
much later. Originally it was difficult to
work with as it was brittle. Presently,
it is extremely durable, flexible and is
capable of more design options.
Fig 1.2 (Getty Images)
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Vinyl chloride is not vinyl, rather it is
a colourless chemical intermediate,
a monomer, that is converted to the
polymer polyvinyl chloride (the plastic
product we call PVC or vinyl). It is a
multipurpose material that can be
found on most day-to-day products.
It can be firm, thick or thin, and form
any colour possible. But how did vinyl
become so prevalent?

In 1926, a researcher for the
Goodrich company named Waldo
Lonsbury Semon produced a PVC,
through additives, that was more
flexible and easily processed than its
predecessor. This development led
to new products, factories and the
creation of more jobs. This gave rise
to the mobile advertising industry
and caused vinyl chloride to become
more popular.

Vinyl chloride

Fig 1.3 (Martin Lopez / Pexels)
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Vinyl and advertising
The introduction of vinyl as
a means of advertising
In the article titled The History of
Vehicle Wrapping, Chris Holderbaum
elucidates that at first, only large clients
like the US Air Force could afford selfadhesive vinyl graphics. However, by
the 1980s vinyl production costs and
die cutting technology had become
so affordable that small businesses
were able to letter their vehicles as
well.

of marking vehicles with lettering and
logos for big businesses.

In the late 1990s, the emergence of
new technologies allowed printing
on vinyl with wide format electrostatic
printers, but only the largest
companies could afford to use them.
Additionally, its capabilities were
extremely limited in design, colour
and image quality. A few companies
By the early 1990s, colourful die-cut experimented with wrapping vehicles
vinyl had become the primary method but with little success.
U.S Airforce fighter jet

Fig 1.4 (Max Pixel)
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Advancement for vinyl
Technological advancement for
inexpensive, high quality vinyl graphics
As the 21st century approached,
the emergence of new technologies
made it possible for small businesses
to purchase the equipment necessary
to print on large format vinyl. With
piezoelectric inkjet printers, large
format graphic design software and
computers that could handle over a

gigabyte of data, the vinyl wrap was
invented.
Today, the practice of designing,
printing and installing vinyl graphics
on vehicles has become a streamlined
process that involves training,
experience and certifications.

Large format printer

Fig 1.5 (OKI)
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Vinyl graphics
Contemporary manufacturing
of vinyl graphics
In order to produce a vinyl wrap,
several different items are required –
a pressure sensitive film engineered
for the deep grooves and curves of
modern day cars, computers capable
of handling files in excess of 3
gigabytes, a large format printer and
powerful graphic design software to
create eye-catching designs.

a sheet and subsequently undergoes
processing through ovens, as the
solvents are evaporated, leaving
behind a solid film which is extremely
thin. Cast films fit in well with curved
shapes and strongly maintain their
original shape unlike calendared
films. This durability of shape makes
it a wrappers dream to work with, and
applying heat to relax the material
One of the most innovative types of
makes it revert back to its natural
film that has been popularised in the
form after stretching.
past few years is cast vinyl. A cast
vinyl begins as liquid and is cast into
Assorted colour vinyl rolls

Fig 1.6 (Sytech Supplies)
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Car wraps
The future...
If you want to wrap multiple cars, it
is possible to recreate an identical
look. This is becoming increasingly
effortless and timeous to do. Present
tack reaches its adhesive stage after
a day, so it is initially flexible if you
make a mistake. The vinyl itself has
sufficient channels to allow air to
escape to facilitate a bubble free
finish.

Other
modern
advancements
aid in ensuring that the vinyl is
well protected. Factory laminate
coverings can make the vinyl wrap on
your vehicle last for years on end.
At present, the car wrapping industry
is a multi-billion-rand global industry
that is said to become significantly
more lucrative by the mid 2020s.

Vehicle wrap complete

Fig 1.7 (Matthew P / Flickr)
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At Sytech we take pride in moving
forward and being innovative in all of
our pursuits. Becoming complacent
is not an option. We are the dwellers
of a time-conscious world. The
face of advertising and automobile
production is continuously evolving;
thus it is imperative for the companies
involved in vinyl wrapping to
keep abreast of the fast-paced
changes occurring. The future of
car wrapping promises extravagant

schemes, efficient design and print
modifications. The focus is on
developing products with greater
durability. Constant research and
development is being carried out
to produce material that is better in
scratch and tear resistance than what
we use at present. New technology
is making it increasingly easy to get
the wrap job done, facilitating the
ease of installation.

Exotic vehicle wrap

Fig 1.8 (Truong Duy Nguyen Lê / Pexels)
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Advancements are already being
made into producing a non-PVC
film which is expected to become
customary in the future due to
its unique nature. The film is said
to conform to the shape of the
vehicle much more effortlessly and
effectively than current commercial
forms of wrap. However, its
enhanced stretch properties make
it considerably more expensive than
current vinyl options on the market.

With industry developments making
it easier and easier for you to enter
the market, what are you waiting
for? Get on board now by speedily
joining the car wrapping industry.
Part two of the eBook provides
information and guidelines about
the design process and installation
of the vinyl, among other necessary
information for beginning your own
car wrapping start-up.

Urban camo wrap

Fig 1.9 (Mike Mkiv / Flickr)
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Sytech team
We work in close tandem with our clients to provide cutting edge solutions
to all their needs. Our team of seasoned industry professionals is always at
hand to provide you with all the information you need to make an informed
purchase decision. If you are in need of any technical info, simply make
contact with our expert staff today.
Some of the reputable name brands that you will find at Sytech Supplies
include:
• Arlon Vinyl Films
• Metamark Vinyl Media
• KPMF Vinyl Films
• ProMedia Materials
Thanks to our large buying power, we are able to make our products available
at incredibly competitive rates. Tap into our expertise and resources to
make sure that you enjoy the best value for money and best returns from
your investment. To learn more about our company and for all the advice
you need to make a smart investment in sign making equipment, simply
contact us today.

Vinyl brands associated with Sytech

Fig 3.3 (Arlon / KPMF / Metamark / Sytech Supplies)
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